
 

 

 Omni Nuts builds in 
Chile a food processing 
plant completely 
ecological 

 
The company Omni Nuts is pioneer in introducing 
pistachios in Chile.  Its origin comes from the Agah-
Arjmand family, which arrived to broaden its 
frontiers.  Amir Arjmand, president of the company, 
highlights that the Company policy has always been 
to be at the forefront in all matters.  It’s the reason 
that healthy life goes hand in hand with the 
philosophy of the company and all its workers. 
 
This environment-friendly plant is dedicated to the 
development of a wide line of dried fruits, 
dehydrated fruits, tropical fruits, seeds, organic 
products, nuts, finished products as natural snacks 
(retail) and a chocolate line; all of them under 
detailed and innocuous selection standards.  
Currently, Omni Nuts is the main supplier of “super 
foods”, such as chia, pomegranates, maqui and 
quinoa, among others, with domestic and 
international presence. 
 
Among the projects for 2014 it is development of 
high quality gourmet chocolate that is underway; 
this line will enter the market under the “Omni One” 
brand and will be sold only in retail, gourmet stores 
and gourmet clients abroad. 
 
For Omni it is fundamental to create awareness of 
environmental care, social responsibility and 
energetic efficiency, as well as having high quality, 
efficiency and effectiveness in its processes, to 
keep high standards along with commitment and 
investment for a low environmental impact.  For this  
 
 
 
 
 

 
purpose, it has incorporated low consumption 
elements and devices, with 14% energy and 46% 
hydric resources savings, achieving a functional 
and sustainable building.  Along with this, it offers 
improved comfort to its workers with thermal 
comfort and natural lighting in all premises. 
 
The company is in constant care for health, for 
which it counts on a qualified professional team, 
nutrition specialist, marketers, quality assurance 
people, chefs, among others, who focus on health 
and well-being of workers and consumers, 
improving their living quality.  Furthermore, they 
have bicycles, green areas and, soon, sport courts,  
 
 
to name a few.  Arjmand indicates that to achieve 
changes in alimentary habits it is necessary to start 
doing it internally. 
 
Omni is a company that changes continuously, 
according to its consumers’ demands.  Its 
commitment with the public is to provide high 
quality nutritive products, under efficient and 
effective elaboration processes.  All this work is 
done to achieve its ultimate goal, to produce a 
change in alimentary culture and to create 
awareness of environmental care. 
 
 
 
 
 
 
 
 
 

 


